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Woodridge, Illinois 60517

Re:  Blast by Colt 45
Dear Mr. Metropoulos:

We, the undersigned Attorneys General of Maryland, Arizona, California, Connecticut,
Guam, Idaho, Illinois, lowa, Kentucky, Maine, Massachusetts, New Mexico, Ohio, Oklahoma,
Tennessee, Utah and Washington, and the City Attorney of San Francisco, write to express our
serious concerns over your company’s new flavored malt beverage, Blast by Colt 45. You offer
this product in fruit flavors of grape, strawberry lemonade, strawberry watermelon, and
blueberry pomegranate, with an alcohol concentration of 12% (ABV) in brightly colored 23.5
ounce cans.

At 12% ABV in a 23.5 ounce container, one can of Blast consumed on a single occasion
is a binge drinking episode. As explained below, we believe the manufacture and marketing of
this flavored “binge in a can” poses a grave public safety threat and is irresponsible. We also are
concerned that the target market for all size containers of Blast, which your company describes
as ages 21-29," will also include persons under the legal drinking age, in violation of state law.

A standard serving of alcohol is any drink (whether beer, wine, or distilled spirits) that
contains 0.6 fluid ounces or 14 grams of “pure” ethyl alcohol.? One 23.5-ounce can of Blast with
12% ABYV thus contains 4.7 servings of alcohol. As a result, consuming a single can of Blast on
one occasion constitutes “binge drinking,” which is defined as men drinking five (and women
drinking four) or more alcohol servings in about two hours.® Such excessive drinking typically

. Pabst Distributor Webcast, available at http:/www.youtube.com/watch?v=7ptXbFOXKLA.
2 See http://rethinkingdrinking.niaaa.nih.gov/WhatCountsDrink/WhatsAstandardDrink.asp
3 See http://www.cdc.gov/alcohol/fact-sheets/binge-drinking.htm
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raises a person’s blood alcohol concentration (BAC) to 0.08 grams percent or more. * Ttalso
typically results in acute intoxication that can be harmful for a variety of reasons, including
impaired brain function resultlng in poor judgment, reduced reaction time, loss of balance and
motor skills, and slurred speech Coma and death can occur if alcohol is consumed rapidly and
in large arnounts.6

Given these dangers, the Centers for Disease Control and Prevention (CDC) recently
declared binge drinking to be a major public health problem in the United States. The CDC
calculates that binge drinkers account for more than half of the 79,000 annual alcohol-related
deaths in the U.S. and for two-thirds of the 2.3 million years of total potential life lost in 2001-
2005. Binge drinking increases the chances of motor vehicle crashes, violence against others,
HIV and sexually transmitted d1seases unplanned pregnancy, sudden infant death syndrome, and
fetal alcohol spectrum disorders.” These health risks pose a particular threat to youth, glven that
about 90% of the alcohol consumed by Americans under age 21 is while binge drinking.® The
CDC reports that the binge drinking prevalence for 18-24 year olds, which includes a portion of
Blast’s purported target market of 21-29 year olds, is 25. 6%.’

It is our understanding that Blast is a carbonated product designed to be consumed while
it is cold. Therefore, after the consumer opens the can, there is only a short period of time before
the product will lose its optimal temperature and carbonation. If an individual consumes a 23.5
ounce can of Blast as it is intended to be consumed — drinking the entire can on a single occasion
— he or she will have engaged in binge drinking, putting himself or herself at risk of serious
injury and other health and safety problems.

Blast’s packaging and marketing impliedly represent that the product is fit to be
consumed as a single-serving, ready-to-drink alcoholic beverage,'” when in fact a single can
contains nearly five servings of alcohol, and doing so would be dangerous. Its packaging and
promotion as a single-serving beverage have the capacity to mislead consumers into believing
that they are consuming one, or at most two, servings of alcohol. See, e.g., Canandaigua Wine
Co., 114 F.T.C. 349 (1991); Allied Domecq Spirits & Wine Americas, Inc., et al., 127 F.T.C. 368
(1999); Avalon Industries Inc., 83 F.T.C. 1728 (1974).

In a message printed on the Blast can, your company tells consumers to “Please drink
responsibly,” and on the Pabst website you tell consumers to drink alcohol “carefully and in

“1d.
Z See http://www.cdc.gov/alcohol/fags.htm#bingeDrinking.

Ild.
7 See http://www.cdc.gov/Features/VitalSigns/BingeDrinking/).
8 See http://www.cdc.gov/Alcohol/fact-sheets/underage-drinking.htm
? http://www.cdc.gov/mmwr/preview/mmwrhtml/su6001a22.htm?s_cid=su6001a22 w
19 We understand that the beverage industry recognizes 24 ounce containers as “single serve.” See, e.g., “Yuengling
to Introduce 24 ounce cans,” accessed on Apr. 5, 2011 at: http://beernews.org/2010/09/yuengling-to-introduce-24-
oz-cans/; “Corona ‘Can Do’ with New 24-Ounce Packages,” accessed on Apr. 5, 2011 at:
http://www.crownimportsllc.com/latestnews/pdf/CXCL 240zCans_Rls.pdf; and “Brewery Quickly Installs 24 oz.
Can Line to Increase Share of Single Serve Market,” accessed on Apr. 5, 2011 at
http://www.packagingdigest.com/article/512066-
Brewery_quickly_installs 24 oz can_line to_increase share of single_serve_market.php.







